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Editorials 


THE CASE FOR —Largely because of the excesses and 
ADVERTISING poor taste displayed in television ad- 

vertising, the advertising profession in 
recent months has been exposed to sharp criticism. Food 
men are among the nation’s largest advertisers. Without 
this sales tool, food sales would decrease; both distributors 
and processors would have to raise prices to cover lower 
volume and turnover; Growth coming from new products 
would be slowed down dramatically, in fact, the introduc- 
tion of a new product would be most hazardous, and the 
amount of knowledge about menu planning, food and 
nutrition would be severely lessened. 

For that reason it seems well to repeat here the remarks 
of John A. McGlinn, Jr., Campbell Soup Company's Vice 
President for Marketing, at the 53rd Annual Meeting of 
the Grocery Manufacturers of America in New York, 
November 14. Mr. McGlinn estimated that expenditures 
for food advertising in 1962 will exceed the $1 billion 
miark. 

In response to the criticism Mr. McGlinn had this to say: 
“Marketing people are no pollyannas on the subject. We 
know there has been, and still is, advertising that shouts 
too loud or claims too much; that there has been, and still 
is, advertising in poor taste and advertising which is un- 
be ievable. ‘There are some charlatans in the advertising 
business. . . . But for years the medical profession had its 
quicks, the legal profession its shysters; yet it is fair to say 
th t the medical and legal professions have been judged 
no by what the quacks and shysters have done, but by 
wl it doctors and lawyers in total have contributed to the 
ge: cral welfare.” 

‘one defense against these charges, he said, is “to find 
ne ways to tell the story of advertising’s importance in 
ou economy. A problem we face is that criticism makes 
he. llines, praise seldom does. ‘To damn an institution is 
ne sworthy—to praise it is considered puffery. .. . 

‘rom now on,” he said, “advertising must make its 
got deeds so dramatic that they warrant and capture an 
inc easing amount of press and public attention.” 


BE NEFITS Mr. McGlinn said, “efficient advertis- 
ing eventually lowers the price to the 


cor.umer. This is a basic truth, but for some reason it 
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always seems to be overlooked by those who see adver- 
tising as wasteful and materialistic. 

“Advertising will speed the distribution of wholesome, 
worthwhile products, and it will also hasten the demise of 
an unneeded product or a low-quality product. What 
better way is there to kill a new product of poor quality 
than to urge many people to try it in a short period of 
time. Advertising cannot make a product better than it 
actually is.” 

Mr. McGlinn also asked: “What does America get for 
its millions of dollars spent for food advertising?” 

“Let’s compare ourselves,” he said, “with some of the 
major countries abroad—specifically, Great Britain, Ger- 
many, France, and Italy. Their aggregate population is 
about the same as ours. They will spend this year approxi- 
mately $47 billion for food, or about one-third of their 
personal consumption expenditures. ‘The American people 
spend less than one-fourth of their personal consumption 
expenditures for food. The average Russian spends 47% 
of his income for food, and 62% of his average diet is 
bread and _ potatoes. 


“During the last two-year period for which comparable 
figures are available, our price index for food went down 
1°%. But for the same two-years, ended in 1960, the food 
price index in Great Britain, Germany France, and Italy 
went up 4%. 

“But who eats best? Who has the greatest variety of 
food? Which people know the most about nutrition? 


“While U. S. total expenditures for advertising grew 
only 4% in 1960, the gain in Britain was 12%, the gain in 
Germany was 14%, and in France it was 16%. I think 
it is reasonable to assume that Europeans have looked at 
the role of advertising in business in the United States 
and have seen fit to step up their own expenditures for 
advertising, with the expectancy that it will further in- 


crease their standard of living.” 

“In our battle with world communism our best weapons 
are the promise of freedom and the hope of raising every- 
one’s standard of living throughout the world. It is cer- 
tainly better to be coaxed, beguiled, induced, persuaded 
—call it what you will—by advertising . . . than to be told 
by a super state what to buy and how much to pay for it.” 


1 
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decorated with living plants. The attached plaque was in- 
scribed “Warm Wishes and Good Luck Always to the Camp- 
bells,” from Pennsylvania Canners Association, November 21, 
1961. Mr. and Mrs. Jack Hemingway (left) accepted the 
tribute to the Campbells from Mr. and Mrs. Jack R. Gray. 


the Board to Edward J. Nowicki, Jr., retiring Chairman of 
the Board, Pennsylvania Canners Association. 

Pennsylvania Canners Pay Tribute to the Campbells (right) 
—A tribute to Carlos Campbell, an ever-flowing fountain 


PENNSYLVANIA MEETING 


Pennsylvania Canners Association Wins Acquittal 


in Dereliction of Duty Charge 


Pennsylvania, “mighty mite” of state 
canner associations, the originators of 
a convention program theme, can 
usually be counted on to come up 
with something new in the way of 
programming. The 47th Annual Con- 
vention, held at York, Tuesday No- 
vember 21, was not exception. To add 
interest and novelty to the committee 
reports, the speaker’s platform was 
arranged to resemble a courtroom. 
Committee chairmen were duly sworn 
in by “Bailiff” Bill Holley of Charles 
G. Summers Jr., Inc., and cross ex- 
amined on the witness stand by “De- 
fense Attorney” Donald E. Wiley of 
the H. J. Heinz Company. Presiding 
officer of the court, suitably attired in 
the robe of a judge, was Edward J. 
Nowicki, Jr., Association Chairman 
of the Board. 

SALES TAX EXEMPTION 

By all odds the major accomplish- 
ment of the Association this past year 
had to do with a victory at Harris- 
burg, wherein Pennsylvania food proc- 
essors were exempted from the State’s 
sales and use tax, and the capital 
stock regulations. Alan Warehime and 
his Legislative Committee developed 
the strategy. President Jack Grey 
practically lived in Harrisburg. 

A brief history is in order. Early 
in 1956 the State Legislature enacted 
into law a state sales and use tax. The 


law included an exemption on_ the 
purchase of materials and equipment 
used directly in manufacturing opera- 
tions. On November 1, 1957—more 
than a year later—the Sales Tax Di- 
vision ruled that—“Food canned and 
cooked was not a manufactured prod- 
uct.” Thus food processors were not 
extended the manufacturers exemp- 
tion. At that point the Association 
began its camapign to gain for Penn- 
sylvania food processors the same 
exemption status given those com- 
panies who qualified as manufacturers 
under the regulation. 

As a result of the concentrated effort 
this year, Act 491 was passed by the 
Legislature and signed by the Gover- 
nor on August 23. It states that “the 
cooking and freezing of fruits, vege- 
tables, mushrooms, fish, seafood, meat 
or poultry, when the person engaged 
in such business packages such prop- 
erty in sealed containers for whole- 
sale distribution, shall be considered 
a processing operation.” 

The Act provides that the process- 
ing exemption shall be similar in na- 
ture and scope to that granted manu- 
facturers. As a side effect, a similar 
exemption in the Capital stock and 
franchise Law was granted processors. 

To say that the jury would have 
acquitted the Association of the 
charge of dereliction of duty on that 
one count alone would be the under- 


statement of the year. Here was <As- 
sociation effort at its best, showing 
results that can be measured in hard 
cash—a_ substantial amount of hard 
cash. ‘There was joy indeed, in “York- 
ville,” so much so, in fact that four 
new processors made application for 
membership the day preceding the 
convention. 


MUSHROOM CANNERS 
LEAGUE BECOMES A 
COMMITTEE 


Perhaps the next- most important 
development at the convention was 
the acceptance of the Mushroom Can- 
ners League as a committee within (he 
association, Strong supporters of the 
association these past several ye. rs, 
mushroom canners are highly desc rv- 
ing of this recognition. The Asso ia- 
tion seems boun dto be the stron er 
for it. 

Other witnesses testified to the 
sociation’s part in such activitie 
the Mid-Atlantic Sales Conference, 
Fieldmen’s Conference, The W 
ship, the Pennsylvania Horticult: 
Society, and the Association’s mon 
publication, the “Pennsylvania 


OFFICERS AND DIRECTOR: 
The following slate of officers }° 
sented by the Nominating Commi: 
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sonsibilities in this connection. 


Chairman Ralph C. Gable, was unani- 
mously approved: Chairman of the 
Board, Alan R. Warehime, president, 
Hanover Canning Company, Han- 


over; President (reelected) Jack R. | 
Grey; Vice President, Vegetables, D.. 
D. E. Wine- 
Vice 
President, Fruits, R. H. Pollock, H. J. 


E. Winebrenner, III, 
brenner Company, Hanover; 
Heinz Company, Chambersburg; Vice 
President, Mushrooms, E. J. Sharpless, 
Kennett Canning Company, Kennett 
Square; Secretary-Treasurer (reelected) 
Miss R. M. Mears. 

New Directors elected for three year 
terms included: E. S. Nowicki, Jr.. 
Knouse Foods Corporation, Peach 
Glen; J. B. Park, Brandywine Mush 
room Corporation, West Chester; A. 
S. Stauffer, The C. H. Musselman 
Company, Biglerville; George Lam- 
bert, Keystone Mushroom Company, 
Coatesville; and Harry Martin, Charles 
G. Summers Jr., Inc., New Freedom. 


FEATURED ADDRESSES 

Featured addresses were given by 
NCA President John C. Hemingway; 
the Honorable George A. Goodling, 
Congressional Representative 19th Dis- 
trict; Miss Edalene Stohr, Director of 
Home Economics, American Can 
Company; and the Reverend Dr. N. 
W. Brandt of the First 
Church, Altoona. 

Mr. Hemingway asked Pennsylvania 
canners to be especially active in op- 
position to proposed legislation at 
Harrisburg that would build up state 
barriers. He suggested that the ad- 
ministration of State Food and Drug 
Laws belongs in the Department of 
\griculture and not in the Depart- 
ment of Health. 

Regarding Federal legislation, he 
stid, that NCA is watching closely 
developments in packaging and label- 
ing, the inspection bill, wage and 
hours, a trade practice bill, and mar- 
heting orders. With particular ref- 
crence to packaging, he said that the 
image of the whole food industry is 
lad and that canning is lumped with 
(1e whole. He reminded Pennsylvania 
cinners, however, of the statement 
1-ade by Senator Hart, who is con- 
Cucting the investigation into labeling 
‘ad packaging, which indicated that 
is conscious of the efforts of the 
ational Canners Association to 
‘ quaint the industry with its re- 
He 
‘ ggested, however, that the industry 
1 ight well increase its public rela- 


t e good pob being done by the Con- 
s mer and Trade Relations Program 
| Miss Katherine Smith’s Consumer 
S rvice Division, and by individual 


\ ms in this area, citing nevertheless, 
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Lutheran | 


f. packers. ‘These same agencies, he said, 


are our front line of defense, com- 
batting the bad publicity as a result 
of Food and Drug emphasis on food 
additives and pesticies. 

The much traveled Mr. Hemingway 
forsees a good year coming up mar- 
ket-wise, and he reports that small 
packers are especially enthusiastic this 
year. He warned, however, that they 
cannot afford many mistakes and sug- 
gested that their plants be put in 
order during this period of profit, to 
make it possible for them to compete 
with streamlined larger plants in the 
years ahead. 


Mr. Goodling suggested that his 
audience oppose vigorously the con- 
tinuing build up of bureaucracy in 
Washington. Miss Stohr outlined the 
problems of the modern homemaker, 
suggesting that it is most important 
that the canner know her problems 
and meet them by offering her the 
type of product, can size, recipes, etc., 
that she desires. 


Cocktails in the evening, courtesy of 
the American, Continental and Na- 
tional Can Companies and by the 
Crown Cork & Seal Co. Banquet and 
entertainment were presented by the 
allied industries. 


Holidays! 


Comes again that most pleasant season of 


the year that brings with it the privilege of 


extending greetings and best wishes to all 


our friends and customers . . . To extend our 


assurance of appreciation and gratitude for 


the patronage that has built the foundation 


for the continued growth and progress of our 


company. And for the coming New Year, 


' please accept our sincerest wishes for your 


Health, Happiness, and Success. 


Manufacturers of EVERYTHING 


Established 1880 


in Pea 
and Lima 
Bean 
Hulling 
Equipment 


Kewaunee, Wisconsin 


PEA AND BEAN HULLING SPECIALISTS 
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OHIO MEETING 


Sample Cutting Features 
Ohio Meeting 


The 54th Annual Convention of 
the Ohio Canners & Food Processors 
Association was held Monday and 
Tuesday, November 27 and 28, at the 
Commodore Perry Hotel in Toledo. 
1961 President Von Jones very ably 
handled the meetings throughout the 
two-day period. 

Kicking off a fine program was the 
12th Annual Sample Cutting and 
Grading of some 400 Ohio canned 
products. A corps of technical men 
from the industry graded the samples 
of canned tomatoes, tomato juice, 
sweet corn, pickles, sauerkraut, catsup, 
and other Ohio canned foods. ‘The ex- 
cellent quality of these samples _re- 
flected the fine crops of this past sea- 
son. 

RECORD TOMATO YIELDS 

1961 was the second year of record 
yields by Ohio growers of tomatoes 
for canning and processing. Statisti- 
cal information obtained by Secretary, 
Dr. Wilbur Gould, shows that Ohio’s 
yield per acre in 1961 was 16.8 tons 
per acre. This is slightly below last 
year’s record of 17.7 tons per acre 
but more than double the yields ob- 
tained ten years ago. In terms of raw 
product dollar value, this year’s crop 
was worth 1014 million dollars as 
contrasted to less than 51% million 
dollars for the crop ten years ago. 
One other interesting statistic shows 
that this important crop is produced 
today on about 80% of the acreage as 
used 10 years ago or 22,500 acres in 
1961. 

Several factors have culminated in 
recent years to account for this na- 
tional record to place Ohio the Ist 
State in the Union in yield per acre 
for tomatoes; the 2nd State in the 
Union in total tons of tomatoes for 
processing; the 5th most important 
processing State in the Union; and 
within the State of Ohio, the 4th most 
important industry in dollar value. 

Dr. Gould cites the following fac- 
tors as contributing to this success 
story: 1—aggressive research programs 
by agricultural research workers at 
The Ohio State University, the Ohio 


Agricultural Experiment Station, and 
the processing industry in Ohio as to 
cultural practices, pest control pro- 
grams and varieties adapted to Ohio, 
2—application of outstanding produc- 
tion practices resulting from Ohio's 
Top Ten Growers Program, 3—off- 
campus education program offered by 
Ohio’s Extension Specialists and the 
County Agents in Ohio to show and 
demonstrate to growers modern pro- 
duction practices,- and 4—forceful 
and forthright management of Ohio's 
tomato processing plants to set the 
pace by modernizing their plants, 
adopting mechanized handling prac- 
tices for raw products, expansion of 
plants to process the crop promptly, 
and the reputation established by 
Ohio Canners and Food Processors 
for their uniform high quality prod- 
ucts. 


Mr. ;Perle Whitehead, Deputy Re- 
gional Executive of the Boy Scouts of 
America, addressed a well attended 
noon luncheon, injecting a great deal 
of humor into his talk, along with the 
serious realization that tomorrow’s 
future lies in the youth of today. 


Following this address Leonard 
Meyer of Leipsic, Ohio, the winner 
of the National Junior Vegetable 
Growers Contest, was introduced. 
Leonard grew his tomatoes for Libby, 
McNeill & Libby at Leipsic, averaging 
slightly under 30 tons per acre on a 
4-acre plot. This young gentleman 
was awarded a scholarship at Ohio 
State University. The luncheon ses- 
sion closed after the reports of the 
various committee chairmen. 


On Tuesday morning the industry 
representatives toured the Owens- 
Illinois Technical Center where they 
received a first hand look at the in- 
tricacies of glass container production, 
development and design. 


NATIONAL ASSOCIATION’S 
ROLE 


At the Tuesday afternoon luncheon 
there were no empty seats visible, 
‘denoting the enthusiasm of this group. 
NCA President John C. Hemingway, 


Von Jones, Retiring President 
Ohio Canners & Food Processors Assn. 


addressed the meeting, outlining the 
NCA role in the promotion of canned 
foods. 

Mr. Hemingway pointed out that 
the purpose of the National Associa- 
tion Program is to develop public ac- 
ceptance of canned foods. This is 
being done on a large scale through 
the Consumer and Trade Relations 
Program, which spends a healthy por- 
tion of the NCA budget in spreading 
the word that canned foods are safe, 
sanitary, nutritious and health build- 
ing and offer the housewife a variety 
of delightful and money saving selec- 
tions. He pointed out that NCA has, 
and continues to develop the general 
product image but it is up to the 
individual packers to promote their 
individual products and labels. 

In explaining the tremendous job 
that the Association is performing for 
the industry, Mr. Hemingway stated 
that “other than the U. S. Govern- 
ment, NCA has the largest volume of 
outgoing mail per day in Washing- 
ton.” 

In closing his address, the spe: ker 
pointed out the importance to the 
whole industry of the National As- 
sociation, and strongly urged his lis- 
teners to be a part of this m:nu- 
mental effort. 


SCHOLARSHIP AWARDED 

At this session the first Ohio (an- 
ners & Food Processors Associa‘ion 
scholarship was awarded to Do 
FE. Yingst of Covington, Ohi 2 
senior in fruit and vegetable pro ¢ss- 
ing at Ohio State University. Fo  ow- 
ing graduation, Donald plans to s dy 
for an advanced degree in Food ‘| °ch- 
nology. 


(Continued on page 15) 
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The Two Row 


PAULSON 


Bean 
PICKER 


$5825.00 


Standard Picker 
F.O.B. 
Clear Lake, Wis. 


(Two Row Model) 


A machine of rugged construction built 
with simplicity and at a price that a farmer 
with a minimum amount of acreage can 
afford yet a machine that can handle the 
biggest job for the large processor. Has 
an enviable record for low maintenance 
costs, efficient operation throughout the 
United States, Canada and Australia. 


Mobile 

* All Friction Drive 

*% Trouble-Free Picking Reels 
Adjustable Discharge 

% Economical Conveyor System 
% Independent Power Supply 


Picks 1 to 5 tons per hour depending on 
crop and field condition. Will reduce bean 
picking costs to as low as % cent per lb. 


Manufactured By 


aulson Bros. Industries, Inc. 


Clear Lake, Wisconsin, U.S. A. 
Phone 4805 


Ask us about the NEW 4-Row Picker 


THIS 
MACHINE 
MAKES 
MONEY! 


BURT 
CASE PACKERS 


You can give your profit curve a healthy 
boost by slashing production costs with 
Burt High-Speed Case Packers on your 
line. Consider these features: 


e Packs 24 cans with one stroke—a case 
every 3 seconds! 


e No manual effort—operator merely 
places case in position! 


Write for full information to: 


BURT MACHINE COMPANY 


401 E. OLIVER STREET 
BALTIMORE 2, MARYLAND 
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ASSOCIATION NEWS 


Food Brokers Program 


The 58th Annual Convention of the 
National Food Brokers Association will 
be held at the Palmer House in Chi- 
cago, December 9 to 13. 

On Friday afternoon, December 8, 
there will be a special meeting for 
members which will feature a presen- 
tation on industrial wholesaling prac- 
tices affecting food broker operations. 
Manufacturers and customers in key 
segments of this market will present 
their views on how food brokers can 
plan for greater sales progress in this 
field, followed by a panel discussion. 

The business session of the conven- 
tion will get underway at 9:30 on the 
morning of December 9 with J. E. 
Raley, Jr., Second Vice Chairman, pre- 
siding. The National Chairman, R. L. 
Fitzwater, will make his report, fol- 
lowed by reports of the Resolutions 
Committee. Here Mr. Fitzwater will 
take over the Chair. 

Watson Rogers, NFBA President, 
will make his annual report, which 
will be followed by a talk by Richard 
G. Zimmerman, publisher of “Super- 
market Merchandising” and the “Dis- 
count Merchandiser” on the develop- 
ments and significance of discount 
stores. Hans J. Wolflisberg will follow 
with a talk on the Fifth International 
Food Congress and what it means to 
food brokers. Paul Rand Dixon, Chair- 
man of the Federal ‘Trade Commission, 
will tell of plans for enforcement of 
the R-P Act and other anti-trust laws 
in the food industry. This will be fol- 
lowed by a report of the Nominating 
Committee and the election of officers. 

In the afternoon, with Mr. Fitzwater 
in the Chair, Edward F. Phelps, Jr., 
director for Economic Stabilization, 
Office of Emergency Planning, will 
give a last minute report on what the 
food industry will face in the way of 
government controls in the event of a 
national emergency. ‘This will be fol- 
lowed by a panel on planning for bet- 
ter service to customers, which will be 
moderated by Roy M. King. Panel 
members will be Russell W. Byerly, 
Super Valu Stores; W. T. Dahl, Dahl's 
Food Department Stores; G. Edward 
Miesel, George Miesel & Sons Com- 
pany; Harry Pripstein, Food Fair 
Stores; Van Salley, Salley Grocer Com- 
pany; and J. Murray Yunker, Certified 
Grocers of California, Ltd. 

Senator Hubert H. Humphrey, 
(Minn.) Assistant Majority Leader of 
the Senate, will conclude the program 
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with a talk on the world situation of 
today and how it will affect the food 
industry. 

The annual NFBA banquet will be 
held in the Grand Ballroom of the 
Conrad Hilton on Monday evening, 
December 11. 


MICHIGAN CANNERS 


ELECT REED 
Walter A. Reed, Jr., of the Lake 
Odessa Canning Company, Lake 


Odessa, was named President of the 
Michigan Canners & Freezers Associa- 
tion at their Annual Convention, No- 
vember 20, held in Grand Rapids. 
Carl G. Smith, Gerber Products Com- 
pany, Fremont, was named Vice Presi- 
dent; Reed M. Roberts of Grand 
Rapids, continues as Secretary-Treas- 
urer. 

Like his predecessor, Robert L. 
Hutchinson, Mr. Reed is the son of 
a former president of the Michigan 
Association. Walter A. Reed, Sr. was 
president in 1936 and 1937. 


VALUE OF ASSOCIATION 


EFFORT 
Milan D. Smith, Executive Vice 
| President, National Canners <Associa- 


tion, was one of the featured speakers 
at the Convention. ‘To illustrate the 
advantages of organization and team 
work as compared with an individual 
acting on his own in resisting the 
imposition of government controls, 
Mr. Smith explained how the Associa- 
tion this past summer successfully met 
the threatened curtailment of the im- 
portant overtime seasonal canning ex- 
\emptions in the Administration’s 
Wage-Hour Bill, and the threatened 
inclusion of canning crops in the Ad- 
ministration’s omnibus Farm Bill. 
Both occasions, he said, demonstrated 
the value of team work between mem- 
bers and stafl. In this connection he 
complimented the NCA membership 
for its prompt and intelligent grass- 
roots activity. As is well known, as a 
result of this effort, canners seasonal 
exemptions were retained at 28 weeks 
and with but three exceptions, 
(cherries, cranberries and apples) 
fruits and vegetables for processing 
were left free of marketing order con- 
trols. 

This same pattern of service ap- 
plies to most any problem that might 
_ arise and to most any area of activity. 


NAFFP ELECTS 


Vernon Gross, Sales Manaager of 
Spieg] Farms, Inc., Salinas, Califor- 
nia, was elected second Vice President 
of the National Association of Frozen 
Food Packers at the Annual Fall Meet- 
ing of the Board of Directors held last 
month in Washington, D. C. 

Mr. Gross, who will fill the vacancy 
created by the resignation of E. H, 
Coale, Seabrook Farms Co., is well- 
known in the industry for his many 
years of active service at both state 
and national levels. Past President of 
the California Freezers Association, he 
is currently active as Chairman of the 
NAFFP Finance Committee and 
served on the Association’s Board of 
Directors up to the point of his elec- 
tion as Second Vice President. 

In another action at its Fall Meet- 
ing, the Board named R. L. Eshelman, 
Birds Eye Division, General Foods 
Corp., and Vincent J. Kirby, Seabrook 
Farms Co., to serve on the NAFFP 
Board of Directors. 


GMA ELECTS OFFICERS 


Paul S. Willis was re-elected presi- 
dent of the Grocery Manufacturers 
of America, Inc, at the executive ses- 
sion of GMA’s 53rd Annual Meeting, 
Nov. 15. 

Elected as officers were William T. 
Brady, chairman of the board, Corn 
Products Co., as first vice president; 
W. H. Burkhart, chairman of the 
board, Lever Brothers Co., as second 
vice president; Wesby R. Parker, presi- 
dent, Dr. Pepper Co., as third vice 
president; and R. J. Schaefer, presi- 
dent, The F. & M. Schaefer Brewing 
Co., as secretary. 

Re-elected were H. E. Meinhold, 
president, Dufly-Mott Company, Inc. 
as treasurer, John N. Curlett, presi- 
dent, McCormick & Company, Inc. 
chairman of Finance Committee, «nd 
R. Newton Laughlin, president, Con- 
tinental Baking Company, Inc., clair- 
man, Public Affairs Committee. 

Elected to the board of directors 
were Ralph R. Brubaker, vice presi- 
dent, Carnation Company; Wi! 1am 
A. Dolan, president, Wilbert  I’rod- 
ucts Company, Inc.; Harrison F. 
Dunning, executive vice _presic cnt, 
Scott Paper Company; Ralph A. I art 
president, Heublein, Inc.; J. ( vde 
Loftis, president, Kraft Foods; Vil 
liam G. Mason, vice president, the 
Quaker Oats Company; Joseph W. 
Mooney, senior vice president, ‘he 
American Sugar Refining Comp ®y; 
H. J. Wolflisberg, president, he 
Nestle Company, Inc. 
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MECHANCAL HARVESTING 
SESSION FOR NCA 
CONVENTION 


Progress and problems in the me- 
chanical harvesting and handling of 
vegetables and fruits will be discussed 
vt the Raw Products Technical Ses- 
sion to be held Tuesday morning, 
january 23, at the forthcoming Na- 
tional Convention in Miami. 

Representatives of the State Agri- 
cultural Experiment Stations, the 
USDA Agricultural Research Service. 
the Canning Industry, and the NCA 
will participate in panel discussions, 
reporting on progress made in current 
research on mechanical harvesting and 
handling of vegetable and fruit crops 
grown for processing. The discussion 
will cover principally tomatoes, 
cherries, apples, peaches, and apricots. 


LITHOGRAPHERS ELECT 
BLANK 

Leo P. Blank of San Francisco, Vice 
President in Charge of Sales, Western 
Division, Stecher-Traung Lithograph 
Corporation, has been elected Presi- 
dent of the Label Manufacturers Di- 
vision of the Lithographers and 
Printers National Association. 

Mr. Blank, active for many years in 
lithographic association work, suc- 
ceeds Nathaniel Gamse of Baltimore 


as head of the nationwide organiza-— 


tion which includes many of the coun- 
try’s leading label producers. 

Other new officers of the 
Manufacturers Division are: 

Vice President: W. S. Martin of 
Wheeler-Van Label Co., Grand Rapids, 
Michigan; Treasurer: C. Nevins, 
Jr. of The Nevins Co., Clifton, New 
Jersey. 

Re-elected Secretary and General 
Counsel, respectively, were Oscar 
Whitehouse and John A. Bresnahan, 
both of Washington, D. C. 


Label 


FAMILY STOCKPILE 
DISPLAY AVAILABLE 
ON LOAN BASIS 

Che Wisconsin Canners Association 
hos advised members that the Con- 
vocation display of a two-weeks supply 
ol canned vegetables, fruits, and juices, 
fo a family of four is available on a 
lo n basis to them. It consists of 60 
ciis and jars specially labeled and 
re resenting 21 pounds per person for 
th class of foods. 

‘he assortment is based in part on 
th suggested menus in the USDA 
bi letin No. 77 “Family Food Stock- 
pi: for Survival” and consists of the 
lo owing items: 6 No. 303 cans each 
oi green beans, corn, peas, tomatoes, 
apole sauce, grapefruit sections, 
pe ches, and pears; 4 one-pound cans 
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of cranberry sauce; 4—12 ounce jars 
of pickles; 12—12 ounce cans of apple 
juice and 8 No. 2 cans each of orange 
juice, and tomato juice. The retail 
cost of this assortment is about $18. 
The display includes a large sign and 
copies of Bulletin No. 77, and other 
Civil Defense literature. 


Can Prices— An advance in can 
prices of from | to 2 percent is in the 
making for on or about January lI. 


Convention Dinner Dance—The 
Annual CM&SA Dinner Dance and 
Stage Show, feature social activity at 
the National Convention, will again 
be presented in the Napoleon Room 
of the Deauville Hotel, Miami Beach, 
Florida, on Tuesday evening, Janu- 
ary 24, at 8 P. M. CM&SA Secretary 
Dave Lewis is now making reserva- 
tions at $10 per ticket at his office, 
4630 Montgomery Avenue, Washing- 
ton 14, D. C. The tables are rectangu- 
lar, seating either 8 or 10 persons, he 
advises. 


AKRobins 


AND CO, INC. 


Manufacturers of Food Processing Equipment Since 1855 
713-729 E. Lombard Street © Baltimore 2, Md. 


NET PROFITS 
with 

SEAFOOD 

and 


Robins 


Fancy restaurants have nothing on today’s 


budget-minded homemaker when it comes to 


serving up delicious seafood dinners. Modern 


processing machinery has made it easy for her... 


and profitable for you. 


For instance, have you seen the Robins Vibro 


Batter and Breading Machine for automatic 


processing of oysters, shrimp, fish, scallops and 
other foods? It’s simply constructed, compact, 
easy to clean. It has cut breading problems to 
almost nothing and eliminated waste batter 
and breading. It’s just one of the many Robins’ 
designs that is boosting production of quality 
products and reducing labor costs and maintenance 
time for food processors. 


Why not see how Robins’ 105-year experience in 
the food processing machinery industry can give 
you more for your equipment dollar. Write or call 
for immediate service or a copy of our catalog. 


The Robins Vibro Batter and 
Breading Machine meets 
highest standards of sani- 
tation, performance, waste 
reduction and product uni- 


formity. 
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BERLIN CHAPMAN 


FOOD PROCESSING 
MACHINERY 


ASSURES THE QUALITY 
OF YOUR PRODUCTS... 
PLUS HIGH CAPACITY 


BERLIN CHAPMAN 
SHAKER GRADER 


Available 12 ft. and 6 ft. sizes . . . a compact 
unit in any number of decks from three to six 

designed for high capacity, rapid change 
over, and quick washout with minimum cost .. . 
as nearly 100% accurate as is possible to pro- 
duce in a grader. Simplicity of construction 
makes for easy cleaning after each day's run, or 
during cleanup period squeegee cleaning 
action of rubber wipers. 


BERLIN CHAPMAN 
RETORTS 


Provides uniform distribution of 
steam during the sterilization 
process, so important to qual- 
ity. All Berlin Chapman Retorts 
are electric welded and perfect- 
ly smooth on the inside .. . 
choice of screw clamps or eccen- 
tric closing clamps. Standard 
legs are welded angie and not 
adjusted (adjustable legs available at additional 
cost). Horizontal and small retorts, large size hori- 
zontal retort with two types of doors, made with 
various types of trucks and cages. Small retorts to 
meet demand where food is processed in small 
quantities. 


BERLIN CHAPMAN 
SCRUBBER WASHER 


To remove sand and grit from vegetables for 
fresh pack the Berlin Chapman Scrubber-Washer 
has a capacity of 3 to 10 tons per hour... 
flexible and adjustable. Brushes are adjustable to 
adequately take care of the varying sizes of vege- 
tables as they are being processed. Overall 
length 12’ 6”; overall width 2’ 7” . . . quality 
products with quantity production. 


WRITE today for complete information and 
engineering recommendations on equip- 
ment to meet your plant requirements. 


BERLIN 


CHAPMAN CO. 
BERLIN @ WISCONSIN 


Since 1908 


12 


W EQUIPMENT 
AND 
SUPPLIES 


GRIFFITH INTRODUCES 
NEW PORTABLE AIR 
POWERED AGITATOR 


The Griffith Laboratories, Inc., well 
known Chicago seasoning manufac- 
turer, has added another unit of 
equipment to their expanding ma- 
chinery line, the Griffith Portable Air 
Powered Agitator. 

This air-driven, portable agitator 
features an air-control valve that easily 
regulates the speed of mixing, and a 
removable shaft that is milled in order 
to adjust the position of the propeller 
with the set screw to the depth of a 
specific tank or drum. 

Once it is decided where the agi- 
tator is to be installed, the user sets 
the propeller to that length on the 
shaft and cuts off the surplus shaft. 
However, the shaft is easily removed 
from coupling. The air motor and 
clamp bracket can, therefore, be used 
with any number of shafts of varying 
lengths for application in other con- 
tainers. 

Griflith’s air-powered agitator meets 
practically every mixing need—large 
or small volumes of thin or viscous 
liquids. Simply by adjusting the air- 
supply valve the operator controls the 
speed or degree of agitation. 


Dual Propellers are often recom- 
mended for heavy syrups, pastes and 
creams—to assure uniform circulation 
throughout the mixing tank. Both 
can be properly spaced and positioned 
on the shaft. 


The bracket, with universal clam) 
fastens on the side of the mixing tank 
or vessel. Since the clamp is universai, 
this agitator can be directed at any 
desired angle. 

The thrust of the propeller is equal- 
ized by the downward and upward 
pitch of the blades in alternating 
positions. This design prolongs the 
life of the air motor—possibly even 
doubling its length of service. 

For complete information write this 
publication or The Griffith Labora- 
tories, Inc., 1415 W. 37th Street, Chi- 
cago 9, Illinois. 


NEW GLASS ADHESIVE 

The H. B. Fuller Company has an- 
nounced development of a new-type 
bottle gum which is expected to have 
wide application in the industry, ac- 
cording to James Watt, technical di- 
rector of the St. Paul-based adhesives 
manufacturer. 

Named Clear-Tak, the revolution- 
ary product dries completely trans- 
parent on the glass, according to 
Mr. Watt, who explained that bottlers 
heretofore have often used a labeling 
gum which was unclear, very stringy 
and hard to handle. 

The new Clear-Tak runs very clean 
on fully automatic machinery without 
stringing, gumming-up or dripping 
on the containers or the equipment. 

Other features are high solids con- 
tent and very excellent quick wet tack 
to hold the label in place immedi- 
ately. It offers a fibre-tearing bond 
in less than 6 seconds, and is resis- 
tant to humidity, moisture and heat. 

Literature may be had on the new 
product by writing the company or 
this publication. 


New Griffith Air Powered Agitator 
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DECEMBER 4-5, 1961—tTRI-sTATE PACK- 
ris ASsocIATION, Annual Meeting, Ben- 
jemin Franklin Hotel, Philadelphia, Pa. 


DECEMBER 4-7, 1961—NEW YORK STATE 
C\NNERS & FREEZERS ASSOCIATION, Annual 
Convention, Concord Hotel, Kiamesha Lake, 
2 

DECEMBER 5, 1961—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, Sanitation 
Seminar, Jack Tar Hotel, San Francisco, 
Calif. 

DECEMBER 6, 1961—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, Sanitation 
Seminar, Biltmore Hotel, Los Angeles, Calif. 

DECEMBER 9-13, 1961—NATIONAL FOOD 
BROKERS ASSOCIATION, 58th Annual Con- 
vention, and National Sales Conference, 
Chicago, Tl. 

DECEMBER 10-12, 1961—ontTarIo 
PROCESSORS ASSOCIATION, Annual Conven- 
tion, Royal York Hotel, Toronto, Ont., 
Canada, 


JANUARY 4-5, 1962—16th Annual Wis- 


consin Pesticide Conference with Industry, 


University of Wisconsin, Wisconsin Memo- 
rial Union Bldg., Madison, Wis. 

JANUARY 8-9, 1962—NorTHWEST CAN- 
ners & FREEZERS ASSOCIATION, Olympic 
Hotel, Seattle, Wash. 


Save Time ... Save Money!! 


HYDRAULICALLY OPERATED 
HORIZONTAL & VERTICAL CRATE UNLOADERS 


CAN DENTING... 


FIVE MODELS TO CHOOSE FROM! 


All of which are the most gentle and efficient ma- 
chines for their purpose offered to the trade. All 
are adjustable to handle cans from 202 to 404 in- 
clusive, including flats and squats. These extra 
heavy units unload cans from all retort crates and 
automatically feed them into any make Unscram- 
bler with the greatest of gentleness. YOU WILL 
NOT DENT CANS WITH ANY OF THESE UN- 


LOADERS. 


Write, wire or phone 190 for complete details 
DESIGNED BY CANNERS FOR CANNERS 
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Conventions and Schools 


JANUARY 8-9, 1962—mIcHIGAN CAN- 
NERS & FREEZERS RAW PRODUCTS CONFERENCE, 
Kellogg Center, Michigan State University, 
East Lansing, Mich. 

J/ NUARY 11-12, 1962—caNnners LEAGUE’ 
OF CALIFORNIA, 39th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif. 


JANUARY 10, 1962—NatTIONAL aAssocta- 
TION OF FROZEN FOOD PACKERS, Sanitation 
Seminar, Olympic Hotel, Seattle, Wash. 

JANUARY 14-20, 1962—ruTGERS FooD 
SCIENCE SCHOOL, Empress Motel, Asbury 
Park, N. J. 


JANUARY 19-20, 1962—-NATIONAL PRE- 
SERVERS ASSOCIATION, Annual Meeting, 
Galt Ocean Mile Hotel, Ft. Lauderdale, 
Fla. 

JANUARY 21-24, 1962—nca-cm&sa, An- 
nual Convention, Americana Hotel, Bal 


Harbour, Miami Beach, Fla. 


JANUARY 23-27, 1962—New Jersey 
Farmers WEEK, Trenton, N. J. 

JANUARY 24-27, 1962—associATION OF 
INSTITUTIONAL DISTRIBUTORS, Annual Meet- 
ing, Royal Orleans Hotel, New Orleans, La 

JANUARY 29-FEBRUARY 2, 1962— 
Douste Seamer SHort Course, Oregon 
State University, Corvallis, Ore. 


FEBRUARY 5-6, 1962—cALIFoRNIA 
FREEZERS ASSOCIATION, Annual Convention, 
Jack Tar Hotel, San Francisco, Calif. 


FEBRUARY 6-8, 1962—wisconsIN CAN- 
NING CROPS CONFERENCE, Wisconsin Center, 
Madison, Wis. 

FEBRUARY 11-13, 1962—cANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Bayshore Inn, Vancouver, B. C., 
Canada. 


FEBRUARY 12-14, 1962—onI0 cANNERS 
& FOOD PROCESSORS ASSOCIATION, Growers, 
Fieldmen and Processors Annual Confer- 
ence, Deschler Hilton Hotel, Columbus, 


Ohio. 


FEBRUARY 12-16, 1962—Foop Proc- 
Essors SHortT Course, 2Nnp Sesston, Ore- 
gon State University, Corvallis, Ore. 

FEBRUARY 2223, 1962—ozarK cCAN- 
NERS, PROCESSORS, BROKERS AND SUPPLYMEN 
ASSOCIATION, Annual Meeting, Colonial 
Hotel, Springfield, Mo. 

FEBRUARY 23-24, 1961—vircINIA CAN- 
NERS ASSOCIATION, 54th Annual Conven- 
tion, Executive Motor Hotel, Richmond, 
Va. 

MARCH 4-7, 1962—NaTIONAL ASSOCTIA- 
TION OF FROZEN FOOD PACKERS, 2Ist An- 
nual Convention, Palmer House, Chicago, 
Il. 

MARCH 5-7, 1962—mMIpWEsT CANNERS 
SALES CONFERENCE, Wagon Wheel Lodge, 
Rockton, 


SHUTTLEWORTH, INC. 


DISTRICT SALES MANAGERS 

EAST: Bill Rombin, Fairfield, Pa.—Phone 912 R13 
MIDWEST: Jim Shuttleworth, Warren, Ind.—Phone 190 
WEST: Jim Giifillan, Bellevue, Wash.—SH 6-3265 


WARREN, IND. 
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Wear 
MUSHROOMS 


MUSHROOMS 


D. Vincenti & Co., Kennett Square, Pa., has switched 
from jar-style glass to 3-ounce tumblers for packing its line 
of Dill Mushrooms, Cocktail Mushrooms, and Tuna and 
Mushroom hors D’oeuvres. Reported to be the only mush- 
room packer using glass tumblers successfully in marketing 
these specialties, Vincenti shortly plans to introduce Pickled 
Mushrooms and Martini Mushrooms, packed in vermouth. 

Hazel-Atlas Glass Division of Continental Can Company 
supplies the tumblers, caps are produced by Anchor-Hock- 
ing, and the gold-trimmed labels are from Gamse_ Litho- 
graphing Co., Baltimore. 


An unusual line of 27 gourmet items has been placed on 
the market by Au Gourmet Foods Deluxe, Inc., of Chicago, 
Ill. This is an exclusive line which will be sold through a 
limited number of retail stores throughout the United States. 

Specialty items include such unusual products as Arti- 
chokes Vinaigrette, Dixie Style Peach Chutney, Honey 
Lemon Dressing, Double Martini Cocktail Onions, Ham 
Sauce, Maraschino flavored Melon Balls, Beet Marbles, and 
Ginger Conserve to name a few. 

The gourmet line comes packed in this attractive glass 
jar designed particularly for Au Gourmet by B. Dwight 
Fuerst, chief designer for Owens-Illinois Glass Company, the 
container supplier. Gold-burnished twist-off closures are 
supplied by White Cap Co. 


GLASS 
PACKAGE 
DESIGN 


Silver Foods, Inc., Louisville, Ken- 
tucky is now marketing its “Jell-E- 
Time” and “Well Made” brand jellies 
in a glamorous new 18 ounce glass 
tumbler. Gently tapered, with broad, 
stable base and convenient wile 
mouth, this tumbler is attractively 
decorated with red, yellow and white 
stars. The decoration is fired on the 
glass for permanence. At present 
distribution is regional . . . within a 
500 mile radius of Louisville. Gl.ss 
containers and vacuum caps are by 
Anchor Hocking with colorful s)ot 
labels supplied by Grand Rapids 
Label Co. 
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OHIO MEETING 
(Continued from page 8) 


After this presentation, a spokes- 
man for the Supplymens Committee 
for the Ohio Canners & Food Proces- 
sors Association announced that their 
group has raised funds for another 
scholarship. 


BUSINESS SESSION 
Secretary Wilbur Gould outlined 
the activities of his office for the past 
year and was followed by the reports 
of the Business Committee chairman. 
ELECTION OF OFFICERS 
LeRoy Wenger, Lake Erie Canning 
Company, Sandusky, was elected Presi- 
dent of the Association, with E. H. 


Myers, H. J. Hinz Company, Fremont, © 


First Vice President; George Davidson, 
Foster Canning, Inc., Napoleon, Sec- 
ond Vice President! and Wilbur A. 
Gould, Worthington, reelected 
Secretary-Treasurer. 

New Directors elected for 1962 and 
1963 are: Von E. Jones, Greenville 
Canning Company, Greenville; War- 
ren Weisenborn, Sharp Canning Com- 
pany, Rockford; A. H. Gassman, 
Stokely-Van Camp, Inc., Norwalk; 
Stewart Baker, Libby, McNeill & 
Libby, Leipsic. Directors held over 


for 1962 include: Richard Boucher, 
Bryan Canning Company, Bryan; Wil- 
liam Gast, Beckman & Gast Com- 
pany, St. Henry; David Orr, Winorr 
Canning Company, Circleville; and 
R. A. Rice, Gypsum Canning Com- 
pany, Port Clinton. 
ENTERTAINMENT 

At 5:30 P. M. a Cocktail Party was 
held through the courtesy of the 
Supplymen’s Committee for the As- 
sociation. A Dinner-Dance with enter- 
tainment closed the Convention on 
Tuesday evening. 

The 55th Annual Convention of 
the Association will be held on No- 
vember 26 and 27, 1962, at the Deshler- 
Hilton Hotel, Columbus, Ohio. 


GOVERNMENT FOODS 

School Lunch—The U. S$. Depart- 
ment of Agriculture has announced 
that it will buy canned fruits, vege- 
tables, juices, and raisins of the 1961 
pack for use in an experimental pro- 
gram under the National School Lunch 
Act. The items and number of cases 
of each required are: 4200 cases Green 
Beans, 4400 cases Green Peas, 5000 
cases Sweet Potatoes, 6670 cases Spin- 
ach, 4230 cases Sauerkraut, 5620 cases 
Tomatoes, 5220 cases Peaches, 3831 


cases Apricots, 3831 cases Purple 
Plums, 5108 cases Applesauce, 6750 
cases Grapefruit Sections, 750 cases 
Blended Orange and Grapefruit Juice, 
750 cases Tomato Juice, 5200 cases 
Dried Beans in Tomato Sause, and 
2666 cases of Raisins. 

All canned items are to be packed 
6 No. 10 cans per case, except grape- 
fruit sections, blended orange and 
grapefruit juice, which are to be pack- 
ed 12 No. 3 cyclinders to the case. 
Raisins are to be packed 24/15 oz. 
cartons per case. Offers must be re- 
ceived by the Fruit and Vegetable Di- 
vision, Agricultural Marketing Serv- 
ices, USDA, Washington 25, D. C. by 
9 A.M. EST December 5 for accept- 
ance not later than December 12. 
Delivery will be required not later 
than December 30. Further detaiis 
from Claude S. Morris of the above 
agency. Telephone Washington, D. C. 
202, Dudley 8-2781. 

Armed Services—The Military Sub- 
sistance Supply Agency on November 
17 announced the purchase of 72,462 
cases of canned Plums in 6/10’s and 
24/214’s for the use of the Armed 
Services. All of the purchases were 
made from canners in the State of 
Oregon, except one each in Michigan 
and Washington. 
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1224 KINNEAR 


At the head of the line is this efficient, high- ~ 
capacity washing unit. 
contained, the EL-1000 is ideal for washing 
peas, lima beans, dry beans, whole kernel corn 
and similar products ! 


Completely self- 


Field soil and foreign matter is loosened from 
the product as it is pumped to the riffle section 
which is designed to remove heavy particles 
such as stones, sand, etc. Next, the commodity 
is discharged into the large flotation chamber 
where floating substances such as stems, splits, 
etc. are separated. Finally, as the product passes 
over the vibratory separator to remove the wash 
water, it is subjected to a final fresh water rinse 
from a battery of spray nozzles. 


Get the complete story on the EL-1000 today. 
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A& P Tea Co.—J. M. Zoller, Jr., 
Baltimore field buyer for the Great 
Atlantic & Pacific Tea Company, will 
on January 2 occupy offices in the 
Loyola Federal Building, 2 W. Pres- 
ton Street, Baltimore 1, Maryland. 
The telephone number 752-5860, will 
remain unchanged. 


Continental Can Company—Colin 
L. Westerbeck has been appointed 
sales manager for special accounts in 
the Central Metal Division of Con- 
tinental Can Company, according to 
S. B. Smart, manager of the Sales 
Division. He will be located in the 
St. Louis office where he was _ previ- 
ously district sales manager. He will 
be succeeded in that post by Donald 
V. Earnshaw, formerly Cincinnati dis- 
trict sales manager. Elmer M. Jenkins 
takes on the latter post in a promo- 
tion from his former position as sales- 
man in the Cincinnati office. 


R. C, Can Company (St. Louis, Mo.) 
has announced the appointment of 
Frank J. Roderus as district sales man- 
ager for the Florida area with head- 
quarters at 3321 Elizabeth Court, 
Tampa 9, Florida. Mr. Roderus will 
devote his efforts to expanding the 
use of the Foil-Kan by the citrus in- 
dustry, for the packaging of frozen 
juice concentrates. The Foil-Kan was 
recognized by the Packaging Institute 
as the “outstanding advance in ap- 
plied packaging technology” for 1961. 


A NATURAL FOR CHRISTMAS 


—Bright green and red _pimento- 
stuffed olives serve as a reminder to 
the shopper to stock up on Spanish 
olives for her holiday meals and buf- 
fets. Pat Rich gets in the holiday 
mood by decorating the tree with 
jars of Spanish olives. 


William J. Lindenberger, San Fran- 
cisco food broker, has moved into new 
offices at 524—2nd Street, San Fran- 
cisco 7. 


Chicago Brokers Elect—Norman L. 
Goodfriend, Stock & Goodfriend, Inc., 
has been elected President of the 
Chicago Food Brokers Association. 
Robert J. Marguerite, H. B. Salmon 
Company, was elected Vice President; 
and C. Brad Sturgeon, Armstrong & 
Sturgeon, Secretary-Treasury. New 
Directors elected are: Edward Forster, 
Louis Hilfer, Jr., and Herbert L. 
Smith. 
DEATHS 

Charles S. Bridges, 58, President and 
Chief Executive Officer of Libby, Mc- 
Neill & Libby, died suddenly at his 
home in Hinsdale, Illinois, on No- 
vember 24. Mr. Bridges, one of the 
best known men in the food business, 
began his career as a Libby salesman 
in Norfolk, Virginia, in 1923, a few 
years later he became export man- 
ager with headquarters in New 
Orleans. In 1938 he transferred to 
Chicago headquarters to direct export 
activities from that office. His rise to 
the presidency followed the positions 
of assistant to the vice president in 
charge of sales in 1940, vice president 
in charge of sales and advertising in 
1943, a director in 1947. He became 
president and chief executive officer 
in 1953. He was a member of the Ad- 
ministrative Council Finance 
Committee of the National Canners 
Association. Surviving are his widow, 
Shirley D., one son, Peter, and two 
daughters, Shirley B. and Mary ©. 


STANGE EXPANDS MAIN PLANT IN CHICACO— 
The Wm. J. Stange Co., nation-wide manufacturer ol s¢a- 
sonings and spices, began a plant expansion prograi) at 
company headquarters, 342 N. Western Avenue, in Chi ago. 
Ground breaking was begun on October 30, 1961, fo. the 
new buildings which will add 550,000 square feet of pr. duc- 
tion and warehousing facilities to the company headqua ters. 

Extensive plans are under way to remodel 10,000 s uare 
feet available in the original plant to be devoted ( re 
search, product application and quality control. 
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For Information on. . . 


TRI-STATE FOOD PROCESSORS 


(Canners & Freezers in 


Del., Md., N. J. and the 
Eastern Shore of Va.) 


All firms: 


Names, Addresses, Plants and Commodities 
packed. 


Member firms of Association: 


Products in Styles and container sizes; Key 
personnel; Brand Names, Phone Numbers. 


Write for 
“Buyers’ Guide and Directory” 


Tri-State Packers’ Association, Inc. 
Easton, Maryland 
Latest Directory—Price $3.00 


the of 


{RS seed is the result of an 
effective combination . . . 
‘xtensive research, specialized 

g: wing and close cooperation 4 
‘ith the nation’s leading food 
processors. It is your assurance of 
varieties particularly adapted 
for processing and packing. 
‘ou will be way ahead at packing 
tii e by contacting your SRS field 
man before planting time. 


SEED RESEARCH SPECIALISTS, 
P. O. Box 309), Modesto, Colif. 
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OLNEY... 


BEAN WASHER & DESTONER 


for washing Green & Wax Beans 


Mechanical pickers and mechanized handling methods have 
multiplied the problem of foreign material in the beans 
received at the plant. The Olney Washer will separate this 
trash and wash the beans thoroughly. Beans are dewatered 
on a 30” wide Cambridge Wire Belt, given a final fresh 
water spray and delivered to the belt feeding the snippers. 
Placed directly after the blancher and ahead of a French 
Style Slicer, the smaller model of this machine will protect 
the cutter blades, acting as a destoner and also a washer- 


cooler. 
INC. 


Write e Phone e Wire 


GEORGE J. OLNEY, 


WESTERNVILLE, NEW YORK 
Over 40 Years Service for the Food Industry 


LITHOGRAPH CO., BRIDGETON, N. J. 
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NEW YORK MARKET 


Market Shows Steady Undertone— 
Buyers Foresee Stable Price Basis— 
Good Volu Business After Year End 


By “New York Stater” 
New York, Dec. 1, 1961 
THE SITUATION—Price move- 
ments in canned foods have been 
largely routine during the week, and 
included a softening in values in 
canned lima beans and extra standard 
whole kernel corn in the East. Other- 
wise, the market has continued to 
show a fairly steady undertone, with 
movement into distributing pipelines 
holding up well for this season of the 
year and distributors beginning to 
look ahead for coverage for the open- 
ing 1962 quarter. 


THE OUTLOOK—While chains 
and wholesalers will try to hold down 
year-end inventories, for bookkeeping 
purposes, it is indicated that good 
volume of pent-up buying will be re- 
leased in late December, covering 
merchandising for shipment from 
January onward. Distributors  gen- 
erally see a fairly stable price basis 
in prospects for canned foods on an 
over-all basis. 


TOMATOES—A moderate volume 
of replacement buying is reported in 
canned tomatoes in this area. Tri- 
state canners continue to offer stand- 
ard Is at $1.00 per dozen, with 303s 
still ranging $1.2214-$1.25, and 214s 
held at $2.10 minimum. On 10s, the 
market is generally quoted at $7.50. 
Midwest canners are holding stand- 
ard 303’s at $1.40, while Florida can- 
ners are quoting $1.25 on new pack. 
The tomato situation on the Pacific 
Coast remains steady. 


CORN—The market for canned 
corn has remained generally firm, with 
the exception of extra standard whole 
kernel in the tri-states, which is now 
quoted at $1.30 on 303s, on a parity 
with the price for crushed. Standards 
are holding at $1.25, with fancy at 
$1.45. New York State canners are 
quoting standard cream style down 
to $1.20, with extra standards at $1.30 
and fancy at $1.35, while whole kernel 
is quoted at $1.35 on extra standards 
and $1.50 on fancy. 
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ARKET NEWS 


PEAS—Offerings of standard peas 
in the tri-states are dwindling, with 
the market held at $1.30 on both early 
Junes and sweets, while extra stand- 
ards range $1.35-$1.40, as to packer. 
Market in the midwest is reported 
steady. 

BEANS — New buying green 
beans is rather limited. Standard flat 
cut are offered at $1.05 out of the tri- 
states, with standard 11-inch cut list- 
ing at $1.10, extra standards at $1.25, 
and fancy at $1.35. French style list 
at $1.35 on extra standards and $1.50 
on fancy. Some easiness has devel- 
oped in lima beans in the tri-states, 
reflecting the somewhat larger sup- 
plies this season. Fancy tiny all-green 
303s list at $2.50, with small at $1.75 
and mediums at $1.50. Pod run all- 
green lists at $1.60, with extra stand- 
ards at $1.40. 

OTHER VEGETABLES—Fair 
small-lot buying is reported in sweet 
potatoes, with fancy whole syrup pack 
quoted at $1.95 on 303s, 3s squat at 
$2.60, and 214s at $2.85. On vacuum 
pack, whole 3s squat are quoted at 
$2.60. . . . Only routine inquiry is 
reported on spinach, with tristate can- 
ners listing fancy 303s at $1.40 and 
21s at $2.05, with fancy fine chopped 
303s quoted at $1.60. . . . Pumpkin 


movement is fair, with the market 
generally quoted at $1.10 on fancy 
303s, with 214s ranging $1.55-$1.60, 
and 10s quoted at $5.75. 
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CRANBERRY 
mand 


SAUCE—New 
has developed in cranberry 
sauce, following a reported good 
movement at retail over Thanksgiv- 
ing. New Jersey canners list fancy 
strained 300s at $1.60, with 10s at $10, 
while whole is quoted at $1.75 on 300s 
and $10.25 on 10s. 


CITRUS—Large-volume business in 
new pack Florida citrus juices is yet 
to develop in the local market, with 
distributors making only necessary re- 
placements and waiting until the situ- 
ation in Florida develops further be- 
fore stocking in a larger way. Prices 
remain unchanged from last week's 
levels. | 

WEST COAST FRUITS—Distribu- | 
tors report a continued active move. | 
ment in peaches and fruit cocktail, 
with volume in other fruits largely 
routine. It is expected that some 
market activity will develop later in 
the month as buyers seek additional 
supplies for billing and shipment 
after Jan. 1. The coast market is re- 
ported in generally steady position. 

APPLE SAUCE—Buyers are cover- 
ing on apple sauce only as stocks are 
needed. Canners continue to quote 
fancy sauce at $1.20 on 303s and $7.25 
on 10s, f.o.b. canneries. 


SARDINES—The market for Maine 
sardines is a nominal affair, reflecting 


the current scarcity of supplies in 


canners’ hands. This is the season of 
lower consumption ,however, and de- 
mand is not too active. Meanwhile 
California sardines and lower-priced 
import grades are coming in for some 
attention. 


SALMON—Chains and wholes lers 
are not “reaching” for salmon, and 
see the supply position more favo: ible 
than for several years past as a 1 sult 
of the larger pack totals reported rom 
Alaska this year. Reds are 
taken only as needed, but fancy Co- 
lumbia River chinooks remain o1 the 
short side and are strong. Pinks and 
chums were reported unchangec for 
the period. 


National Kraut and_ Franki :rter 
Week, an activity of the Nat onal 
Kraut Packers Association, is s hed 
uled for February 1 to 10, 1962. 
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CHICAGO MARKET 


Euyers Between Holding Minimum In- 
ventories And Shortages In Many Items 
--Excellent Retail Movement Points to 
Heavy Buying After Turn of Year— 
Prices Generally Unchanged 


By “Midwest” 
Chicago, November 30, 1961 
THE SITUATION — This week 
finds the average distributor caught 
between two fires. On one hand, 
there is the obvious desire to hold 
inventories to minimum levels in the 
face of year end accounting while, on 
the other hand, there is the spectacle 
ol severe shortages in many canned 
vegetables and the sensible policy of 
keeping a heavier than normal supply 
in stock where possible. Most buyers 
seem inclined to gamble where they 
feel they have commitments with re- 
sponsible sources of supply. However, 
this picture could change after the 
turn of the year when most distribu- 
tors will probably buy ahead wherever 
possible. In any event, it’s a tug of 
war within in the case of the short 
items but nothing more than routine 

buying in all other cases. 
While current buying is limited, re- 


tail movement has been excellent and - 


most distributors report excellent 
Thanksgiving sales all of which should 
help deplete heavily stocked ware- 
houses. The usual holiday items such 
as pumpkin, sweet potatoes and cran- 
berry sauce moved off the shelf in fine 
fashion and certain canned fruits such 
as cocktail and peaches likewise found 
excellent reception from the con- 
sumer. Replacement buying of can- 
ned fruits should perk up considerably 
after the turn of the year and this 
plus the added attention that will be 
given at that time to the canned 
vegetable shortage should create a 
healthy atmosphere. 

Prices were generally unchanged 
although fancy corn prices slipped 
somewhat again this week. The weak- 
ness was confined to better grades of 
303s only as tens continue on the firm 
side. There were one or two further 
price increases announced by Cali- 
fornia tomato canners which could be 
the fore-runner of another general 
boost. There were also a few scattered 
increases in the pea line but this is 
becoming a commonplace procedure 
these days. Otherwise, prices showed 
little change from the previous week. 

TTOMATOES—The pack of toma- 
toes in California has ended with 


more tonnage than anyone expected 
thirty days ago but this fact is not 
voing to change the trend of the mar- 
ket. Canners there are holding at a 
bottom of $2.45 for choice solid pack 
in 214 tins with tens at $8.35 and 
there are quotations now at even 
higher levels. Midwestern canners 
also continue in a firm mood and they 
are holding extra standards at no less 
than $1.50 for 303s, $2.50 for 214s and 
$8.75 for tens with other quotations 
ranging upward. Tens, of course, are 
just about non-existant. When it 
comes to standards the price is strong 
at $1.05 for ones, $1.40 for 303s and 
$2.35 for 214s with no tens offered. 
The trade are hoping a heavy pack 
in Florida might have the tendency to 
squeeze prices downward but this ap- 
pears to be more wishful thinking 
than anything else. 


TOMATO PRODUCTS—Here 
again the buyer is faced with nothing 
but firm markets now that tomato 
juice appears to be on stable ground 
with canners holding fancy grade at 
$2.45 for 46 oz. and $1.20 for 2s. 
Fancy catsup has not started selling as 
yet since the last price increase but 
the industry is firm at $1.85 to $1.90 
for fancy 14 oz. and $11.50 to $12.00 
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for tens. Those canners that have any 
1.045 puree to sell are asking $1.05 
for ones and $8.00 for tens and they 
are not very anxious to sell the latter 
size. California canners are not of- 
fering anything in this market and 
ship only against early bookings. Pro- 
rated deliveries are expected to be 
announced shortly now that the pack 
is over and this is one case where 
buyers are trying to stay on the long 
side, particularly in the case of tens. 


CORN—Many of the buyers that 
attended the recent canner’s conven- 
tion in Milwaukee did a_ lot of 
prodding in their efforts to buy corn 
for less money and while they didn’t 
get very far where tens are concerned, 
prices on fancy 303s are now down to 
$1.40 in some cases. Extra standard 
continues generally at $1.30 and stand- 
ard grade is holding well as $1.20. 
Prices on tens are firm and there is 
little reason to think they will be 
otherwise despite the large pack that 
must be sold. Government buying has 
been the prop under this market and 
additional purchases should further 
improve the tone of this market. 
Fancy grade is quoted at $8.50 to 
$9.00 with extra standard at $8.00 and 
standard at $7.25 and there is very 
little of the latter item offered. 


KRAUT—Kraut usually takes a 
back seat during the Thanksgiving 
promotions and this year was no ex- 
ception. However, Chicago is an ex- 
cellent market for kraut and the trade 
should be back banging away at kraut 
promotions between now and Christ- 
mas sales. The market is on a firm 
foundation at a level that will sell a 
considerable amount of merchandise. 
Prices are listed at $5.15 for fancy 
tens, $1.50 for 214s and $1.10 for 303s. 


BEANS—Outside of the recent price 
cutting on some grades of 303 beans 
in New York, the market is a steady 
one. Fancy three sieve cut green are 
quoted at $1.3714 to $1.4214 for 303s 
and $8.25 for tens with extra stand- 
ards at $1.25 to $1.30 and $7.25. Wax 
beans are higher priced right down 
the line and there was no fussing with 
these prices despite the price cutting 
on green. The pack is down and 
prices will go up if they move at all. 
Fancy French style are usually held at 
$1.55 for 303s and $9.25 for tens. 
Standard cut green are still kicking 
around at anywhere between $1.05 to 
$1.10 with most of the cheaper offer- 
ings coming from southern canners. 

PEAS—There is only one question 
in everyone’s mind when it comes to 
peas and that one pertains to supplies. 
Just where the peas will come from to 
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fill demands between now and an- 
other pack is difficult to answer. Can- 
ners continue to inch prices higher, 
particularly on tens, and they are 
meeting with no resistance. Fancy 
threes are now as high as $9.75 with 
extra standard fives moving up to 
$8.25 and standards to $7.75 to $8.00. 
Standard 303 peas have always been 
a trade favorite when it comes to 
price promotions but this year has 
been a dud in this respect. The trade 
cannot find the supplies they need 
but they have to pay no less than 
$1.30 if they find them at all. 

CITRUS—This is a confused mar- 
ket at the moment and the trade are 
buying very cautiously at present for 
two reasons. First of all, they have no 
confidence in the market and _ sec- 
ondly, they do not like to buy sugar 
added juice and will do so sparingly 
only when they cannot buy the nat- 
ural variety. It is still a little early 
for the kind of .unsweetened juice 
distributors here prefer. Prices vary 
to a considerable degree and any kind 
of volume buying will have to wait 
until the entire picture clarifies. 

WEST COAST FRUITS—A stable 
market all across the board with the 
exception of pears and lower grades of 
apricots. California pear canners con- 
tinue to under quote their competi- 
tors in the Northwest and buyers here 
feel if the pressure continues there 
will be some changes in that area as 
well. The real difference prices 
comes in tens where California proces- 
sors are offering goods as low as $11.60 
for choice grade while Northwest fac- 
tors are holding for $12.60 which is a 
spread the buyer can hardly overlook 
despite the preference here for the 
Northern variety. Plums have sold 
well since new pack supplies were 
available as the market was bare and 
prices continue strong at $9.25 for 
tens and $2.45 for 214s both choice 
grade. Prices on sweet cherries, both 
Annes and Bings, are holding at open- 
ing levels but distributors here report 
a definite slowing of sales which they 
contribute to prices that are much 
higher than competing fruits avail- 
able in abundance. 


CALIFORNIA MARKET 


New Inquiry Slacks Off On Fruits— 
Trade Has Adequate Immediate Require- 
ments Rolling—Tomato Pack Ends With 
California Rain Storm—Spinach Firms 


By “Golden Stater” 
San Francisco, November 30, 1961 


CALIFORNIA FRUITS—With the 
trade receiving holiday supplies and 
having anticipated cocktail _ price 


change with new instructions, new in- 
quiry has been dull as attention turned 
to the coming year-end holidays. 

Pricing holding steady on clings and 
fruit cocktail but freestones still held 
back by off-grade lots. Retail move- 
ment of all three fruits holds prices, 
and if maintained during December, 
could justify higher trading levels for 
all three. 

Pears are holding well at relatively 
higher price levels than other fruits, 
as retail movement also shows good 
comparison. 

California apple sauce and juice con- 
tinue strong at recent increases as 
evaporators step in on available sup- 
plies. 


TOMATOES AND PRODUCTS — 
There is no change except to empha- 
size the full strength of the market as 
canners shut down. The recent rain 
storm throughout Northern California 
ended cannery receipts. Only occa- 
sional lots of products show up and 
are immediately gobbled up by eager 
buyers. Full impact has not reached 
the trade as only a few canners have 
notified the trade of pro-rata deliveries. 
Heaviest pro-rate is due to be in fancy 
and choice peeled tomatoes. 

We repeat, a larger percentage than 
last year went into paste and puree, 
where the greatest shortage existed. 
The re-manufacture trade has easily 
absorbed this increase and late comers 
paid premiums to secure paste. 


CALIFORNIA SPINACH — Recent 
QM purchases (163,000) plus the USDA 
(school lunch) purchase of 135,500 cases 
of tens have pulled this item up from 
below cost pricing. 100,000 cases for 
the school lunch were supplied by 
California packers at prices up to $4.64 
a dozen net. Packers now listing tens 
dt $4.85 a dozen with other can sizes, 
303’s at $1.20, and No. 214’s at $1.75. 


STOCKS AND SHIPMENTS 


Compiled by NCA Division of Statistics 


CANNED APRICOTS 
(Basis 24/2%) 


1960-61 1961-62 
Carryover, June 1 ..... 626,000 1,810,000 
6,144,000 4,797,000 
Shipments June 1 to 
2,603,000 2,986,000 
CANNED LIMA BEANS 
Actual Cases) 
1960-61 1961-' 
Carryover, Aug. 1 405,572 550,: 
ke 3,445,373 3,853, 53 
3,850,945 4,404, } 
Shipments, Aug. 1 to 
N.A. 812, 40 
_ N.A. 3,591, 99 


N.A.—Figures not available 


CANNED PEAS 
Actual Cases) 


1960-61 1961- 
Carryover, June 1 ..... 6,425,538 2,921, 43 
26,822,384 29,869, 42 
33,247,922 32,791, 35 
Shipments during Oct... 2,602,707 3,138, 16 
Shipments, June 1 to 
12,407,304 13,197, 17 
Stocks, Nov. 1 ....... 20,840,618 19,593,168 
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